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Make Significant Progress under

Special Campaign 6

1,26,052 Sq. Ft. of Office Space Freed Through Campaign Activities

3,184 Outdoor Cleanliness Campaigns Conducted

 Significant Progress in File Review, Record Weeding and Scrap Disposal
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The Department of Fertilizers (DoF) and its Public Sector Undertakings (PSUs) successfully

implemented Special Campaign 6 from 2 October to 31 October 2026. The campaign

aimed to institutionalize Swachhata, reduce pendency and enhance efficiency in

government offices, in accordance with the guidelines issued by the Department of

Administrative Reforms and Public Grievances (DARPG).

As part of #SpecialCampaign6, The Fertilisers And Chemicals Travancore

Limited organized a cleanliness drive at the #PMKSK, Udupi, Karnataka, in

accordance with the Department of Fertilizers' directives. Before and After

photographs highlight the remarkable improvement.

https://t.co/wHogIvfHrM

— Department of Fertilizers (@BharatUrvarak) October 29, 2026

As of 31 October 2026, the Department and its PSUs have made significant progress in

reviewing physical files and e-files, weeding out old records, disposing of scrap materials

and improving cleanliness in office premises. The campaign also focused on the disposal of

public grievances, appeals and other pending matters.

https://x.com/BharatUrvarak/status/2115786160471699951?ref_src=twsrc%5Etfw


Key Achievements as of 31 October 2026

The Department and its PSUs recorded the following achievements under Special

Campaign 6 :

Review of Physical Files: 14,190 physical files reviewed against 81,00 files identified

for review.

E-File Management: 7,257 e-files reviewed against a target of 637, out of which

6,783 successfully closed.

Weeding Out of Records: 2,705 physical files weeded out against 5,516 files

identified for weeding.

Cleanliness Drives: 3,184 outdoor cleanliness campaigns conducted by the

Department and its PSUs, including cleanliness activities at PMKSKs.

Scrap Disposal: Revenue of ₹87,54,854 generated through the disposal of office

scrap.

Space Freed: 1,26,052 square feet of space freed, enabling better utilization of

office premises.

Public Grievance Appeals: All public grievance and appeals reported in the

campaign data have been disposed of.



Social Media Outreach

As part of Special Campaign 6, the Department published more than 100 social media

posts to raise awareness about cleanliness and efficient office management. These posts

were disseminated through social media platforms such as   X (Twitter), Facebook,

Instagram, WhatsApp Channel and the PIB X handle.

#SpecialCampaign6 के  अंतर्गत उर्वरक विभाग के  निर्देश पर नेशनल फर्टिलाइजर्स लिमिटेड (NFL)

द्वारा पंजाब के  जालंधर जिले स्थित प्रधानमंत्री किसान समृद्धि कें द्र (PMKSK) में स्वच्छता अभियान

चलाया गया। Before और After की तस्वीरों के  माध्यम से सकारात्मक बदलाव को दर्शाया गया।

https://t.co/8ZMY6L3f2j

— Department of Fertilizers (@BharatUrvarak) October 28, 2026

The posts highlighted cleanliness drives, records management, proper disposal of e-waste

and scrap, and other campaign-related activities, thereby promoting awareness about

Swachhata and efficient governance.

https://x.com/BharatUrvarak/status/2115417162496282780?ref_src=twsrc%5Etfw


Special Campaign 6 Concludes

Special Campaign 6 concluded on 31 October 2026. The Department of Fertilizers and its

PSUs remain committed to sustaining cleanliness, reducing pendency, improving

workplace efficiency and ensuring the proper disposal of obsolete records, e-waste and

scrap materials.

The campaign reflects the Government of India’s commitment to promoting cleanliness,

improving efficiency and creating cleaner and more organized workplaces.
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