
Ministry of Finance

DPE Implements Special Campaign 6,
aiming at saturation of swachhata in all

offices

Campaign implementation phase runs from 2 to 31 October 2026, with
focus on Swachhata, pending references and efficient office

management

Efforts are underway to strengthen administrative efficiency through
timely grievance disposal and systematic review of records
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The Government of India has been organizing Special Campaigns since 2021 for improving

Swachhata and disposal of pending references every year. Department of Public

Enterprises (DPE) has been actively participating in the Special Campaigns in the past. The

Special Campaign 6 this year aims at saturation of swachhata in all offices. The Campaign

also emphasises "Effective collection, segregation, and disposal of e-waste".

DPE is undertaking various activities under the Special Campaign 6. The Campaign is being

undertaken in the following phases:

Preparatory Phase: 15  September, 2026 to 30  September, 2026;

Implementation Phase: 2  October, 2026 to 31  October, 2026; and

Evaluation Phase: 16  November, 2026 to 30  November, 2026.

During the Preparatory Phase, DPE has identified the following targets/activities for the

Implementation Phase:

      i. Pendency and Public Grievances: Disposal of all Public Grievances.

      ii. Record Management: A total of 325 files has been identified for review.

      iii. Efficient Utilisation of Office Space.

     iv. Swachhata and Workplace Improvement: Focused initiatives for improving

cleanliness, record management, office space utilisation and the overall          

workplace environment.

     v. Social Media Outreach:
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During the Implementation Phase from 2  October to 31  October, 2026, DPE is making

all efforts to achieve the targets identified during the Preparatory Phase and to further

strengthen Swachhata, minimise pendency, improve record management and ensure

efficient utilisation of office resources.

DPE remains committed to the objectives of Special Campaign 6.
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