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AT qEE=r At sfgemr
g
¢ faeett, 10 R, 2026

WL H. A-7/1/(1)/2023-FF g Hiuw (1 3 3) — GRAE TEAR @AfHamEs Gt
srterfeare, 1997 (1997 FT 24) F &T<T 36 FT Y& RN FT TART Fd gU, AT HATL [A=aTHH
TTTEEREOT HAT T UET & HTHH (SeTas ==t § s & safer) &=, 2012 (2012 #1 15) #°r
A= e & o wagn Mefortaa AR a=mar g, e —

AT T [UEAT & HIAH (ST A9t # fFamae it srafe) (R [, 2026
(2026 T 4)

1. "ferm ofids o ww— (1) =7 fRfREwt v “dar & rEaT & aws (@EAEaey =39at § &eme i
sater) (M) Bfaae, 20267 F=r ST

(2) T farfae srfarTi ST | I Y19 67 fafr & Ry g
2. fAme sk 5=@ - (1) =7 A= 3 @0y g 9%, |ET i e & 7 (SAtas 39t | fema £
sater) fafaam, 2012 (2012 #T1 15) U I efie Sy adT st e e v ffreeq am=T stroem)

(2) AT T I[UTAAT % TTHE (SANTeelT sl H G=Ta it sater) [T, 2012 (2012 F7T 15) &7 HeaT
3<% fafaaet & qF "= 3T 39 dgd St fohw o fReT oft fRcer 37 straer 3 daar, I a1 98 |

7022 GI/2026 )
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&1 T TR Sft FRETET AT H T FEATS, AT T ST AT T S & forw wiea, 41 e s F e e
T AT IHF Tgd TIUTTH 6 SFTA I TATIAT qT FTT

LT AT AT, T (AT, AT
[FarsTTa=-111/4/379T./321/2026-27]

feroqoft; =rrerTerE ATIR HAT ¥ UEET F aE (ST 5wt #§ fAsmae i sty (G e,
2026 F IETT 3T FHTLOT hT SATEAT FIAT g

YT TcH AT

1. sqf#

1.1 14 w2, 2012 1, wrea gra=r Afaames arfasor sifafaas, 1997 &t amr 36 & arer afeq
gTT 11 FT ITIRT (1) F G (@) F STEE (i) T (V) TAT AT AL, A TG AT TATRRT T
(FTTEAR AW it stfegE=aT dear 39 gy Ya afehdl T TN FXd g0 HaT i qUET & JET
(FftasT ==et & fEasmae #ir srated) f@faaw, 2012 (2012 #r 15) stfegf=a Far =T «m F=&T $t qorer
& IUTT o T H =9 ARIHT , =7 911 97, T8 I oham 737 o1 fF #rs ff T69F U FA1E qrav
H aeg fHae & afass fasmae s\ 78l F, arfh s it srater v wqret [t i S a9 e
Tg gAtEa BT ST a6 & T9F Faa A laed Jeds =, 1994 F Faw 7 & 39-[H=w (1) &1
AIATAT x| THe ATATIh, FA-ETLT o HTel THILT o 1 (AT o6 T, @A 7= & i =79
T FqA, ATAF-ThIT 3T ITI-3134 AT 9 ey qom st oY A=t & e «@e §
THAT FadT ord [Afga Fr w2 o

1.2 3 ATt 1 38 989 gRT AT AR Aare a6 ua it sfgewr (S |
T & T o e § T8RS g7 3810 U {a2i 9% G=w Fed gu, e 7 3 e #7
Afaermd wed F1 [ foram =T awmwel afear & T 3 Ffaawt s dar i queasr F qes
(Rt ==t & fasmas & safer) (Femew) f@fH=w, 2013 (2013 #1 3) gWT, ST 22 7T+, 2013 #¥
srtergf=ra gu, "sentaa B war e g A 3 % o1 v Fatd saw § @i #F arg e it
Aterhay H9T &1 a9 T@d gu, AT 4 F orefiT SR & fBai it grer & av [ 7
FqATAT FATHT F2A o 70 Far S@rarett H7 seer 7 [Haer ST FT T ST TTIEEH0r &l &7 T4,
Tt fafa=w 5 % srefiw wameat & foro Rt & saegarar o a7 $iv 1)

1.3 ﬁ%ﬂ?ﬁrﬁﬁﬁ'ﬂ'ﬂ‘r%waﬂ‘rﬁﬂﬁ?ﬂﬂﬁﬁwwmq%HHmﬁ?HﬁW(fﬁﬁﬂ)
7989/2013, ofits #OH I FISHEEH UHMTHUIT [T q+F TATH AIGEAT TAT AT FaATed ATHAT fr
FATAT & o A fReet 37 = 7 oo s 29.05.2026 F i qumEentad 03.07.2026 ¥,
T arf=reTstt & =0 99g #7 @ w7 &7 oY a8 [ BT & Fae sy qeas [aw, 1994 #r
A 7(11) Tt Rsma-sate ARt w B 3 AR ofte #1 @9afs = 7 3y zeawrar g, s
TETLRT o TR AT IO TIFeH 6 Foel qIT Aoqer ITAET § AThigd & i AT Sqal
=TT F2d B

2. Fg gL &7 [ty i a0 st

2.1 gEAT 3T THIO §ATAT (THATEAT) 7 14.08.2026 it y& Fstta % #Areaw & Hidua Ha7, 1994
F T SAITAAT At o (o0 a7 12 Tome i fFsma srater £ S #r gere F g & i & oo
&N u= fASte & ST, 98 HAT 2006 H A it TE off, ST Fae 62 AGeT o9 o ¥ I aHT =T
TSI AT WehiH TATANT W€ § Haa drat o, St awar i of sz v Suswret &1 aga 9
oo 3aT om 99 & Redegas @ a3 & RfSea g1 7 g, o= =, Faa &, Red o sredidar
wrewid fAere 300 & 500 AT IHH FATST A9 989 F3d 8, e amae § ugiy Jiaeqs siT SuFhTsi
& TorT faeeT His@ gl SET T & | o0 aSdq1El &1 <@d gu, §31ag 7 f6amae & srater ¥ e =aat
T TR & A= F3 i 9o wegd Tl T &7 @Fa 97 agd $JreT =6 g, =18 T S| gr AT 'hi-2-
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T THE AATET, TRANE afal =qat e fiea #If=aT & &= a9+ @9y 951 o, it e
HIfZ=T 9¥ A== it | F J=T w1 FEw 921 g1 wErer w1 7 oJ1 & a8 a3y et g,
THTCT SATTaret O & | fAoaer qiaeqet oiiv S5 (% =1 fohei=| &0 J@rar & & [orw &smae #i
safer &t H\T F7 ger Fw7 i forar w=m)

22 I Afa MO F IRumHERET, THeEST 9 21.08.2026 F UF TSI ATSEEAAT ST A,
Sk g Hdua Fem, 1994 % e 7 % su-fae (1) &1 gar e i 2

2.3  Hf% AEEAYT F 2012 & AAIH T 391 2013 T derge HErud [Fa9, 1994 & Traemi st
TATAT TR 3T SIuTer GRTed w2, STFTRTSA T FAT ¥ [T 37T I <@ 6 TAAT Hl gierd
T@e F oI a9TT MU 9, TAICIT g TEHTE g HITONT 2210 ST % a18 off =9 7w 3 98 us J6mia)
T 3 399 ET TAmTer RafET it T&wa Fir a9T0 TEar 3HT qrEal w S @d 9T g S qeEw
7 BT AT (A 6T 81 o7 |aET T qUET & G (AT o9l | s & srater) e, 2012
TAT THF qgd ST T raer o fFder, THEua F=w, 1994 & #R1a Woiq gra 81 AT oo+ stfaraer
& F ST, STHIHT FLA ST FAT T [UET A1 49 § vad gu &a e £ €A 9% e &F=mw
Tl T ATEHT FEIerd T@ar gl

qq:, I ALHE F AT F 1o GO S9TC @ a7 Faer AN Aeas AIw, 1994 F [Aaw 7(11) &
B F &AW ¥ TEd gq e st §F srafer & far o f 7€ off, wiiwar § &t i e F
A (SATTaS et | fasmaer &t srafe) AafFaw, 2012 (2012 #7 15) S} $8% dga S Ot e
3T At 1 A s & [FAig har g1

AEATHIUT: TG HAT %l AT % TTHH (SoATTasT ==t § &= it sate) (Feee) e, 2026 9o
T F SIS # ford T #47 & qurEr & A (Sotitas waqar 8 famme @ sraren) (Reee) G,
2026 =T fewar srqare g1 et o fEerla & Ao 7, st § for@T =T JaT 67 Urar & G (ST as
It # fasmae #ir srafey) (e f@fRem, 2026 @ gem)

TELECOM REGULATORY AUTHORITY OF INDIA
NOTIFICATION
New Delhi, the 10" September, 2026

F. No. RG-7/1/(1)/2023-B AND CS (1AND 3) — In exercise of the powers conferred
by section 36 of the Telecom Regulatory Authority of India Act, 1997 (24 of 1997), the
Telecom Regulatory Authority of India hereby makes the following regulations to repeal the
Standards of Quality of Service (Duration of Advertisements in Television Channels)
Regulations, 2012 (15 of 2012), namely:

THE STANDARDS OF QUALITY OF SERVICE (DURATION OF
ADVERTISEMENTS IN TELEVISION CHANNELS) (REPEALING)
REGULATIONS, 2026

(4 of 2026)

1. Short title and commencement. — (1) These regulations may be called the Standards of
Quality of Service (Duration of Advertisements in Television Channels) (Repealing)
Regulations, 2026.

(2) They shall come into force from the date of their publication in the Official Gazette.

2. Repeal and Savings. — (1) On coming into force of these regulations, the Standards of
Quality of Service (Duration of Advertisements in Television Channels) Regulations, 2012
(15 of 2012) along with all orders and directions issued thereunder shall stand repealed.
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(2) The repeal of the Standards of Quality of Service (Duration of Advertisements in Television
Channels) Regulations, 2012 (15 of 2012) shall not affect the previous operation of the said
regulations and any direction or order issued thereunder, or validity, effect or consequences
of anything already done or any action taken, or purported to have been done or taken, or
omitted to be done or suffered thereunder.

ASHOK KUMAR JHA, Secy. I/C, TRAI
[ADVT.-111/4/Exty./321/2026-27]

Note: The Explanatory Memorandum explains the objects and reasons of the “Standards of
Quality of Service (Duration of Advertisements in Television Channels) (Repealing) Regulations,
2026”.

EXPLANATORY MEMORANDUM

1. Background

1.1 The Standards of Quality of Service (Duration of Advertisements in Television Channels)
Regulations, 2012 (15 of 2012) was notified on the 14" May, 2012, in exercise of powers
conferred by section 36 read with sub clauses (i) and (v) of clause (b) of sub-section (1) of
section 11 of the Telecom Regulatory Authority of India Act, 1997, read with the notification of
the Government of India, in the Ministry of Communication and Information Technology
(Department of Telecommunications), No. 39. These regulations as a quality of service
measure provided, inter alia, that no broadcaster shall carry advertisements exceeding twelve
minutes in a clock hour, to effectively monitor the duration of advertisement and to ensure that
the broadcasters comply with rule 7, sub-rule (11) of Cable Television Networks Rules, 1994
(CTN Rules, 1994), and additionally prescribed conditions on carriage of advertisements during
live sporting events, minimum time gaps between advertisement sessions, prohibition on part-
screen and drop-down advertisements and parity of audio levels between programmes and
advertisements.

12 The said regulations were challenged by some of the broadcasters in the Hon’ble Telecom
Disputes Settlement and Appellate Tribunal (TDSAT). Considering the issues raised by
broadcasters in TDSAT, the Authority decided to revisit the said regulations. Following due
consultation process, the said regulations was subsequently amended by the Standards of
Quality of Service (Duration of Advertisements in Television Channels) (Amendment)
Regulations, 2013 (3 of 2013), notified on the 22" March 2013, which, while retaining only the
twelve-minute ceiling for advertisements in a clock hour under Regulation 3, empowered the
Authority to issue order or direction to service providers to protect the interests of the
subscribers or for ensuring compliance of the regulations under Regulation 4; and a
reporting requirement by broadcasters under Regulation 5.

1.3 Some of the broadcasters had challenged the provisions of the Regulations before the Hon’ble High
Court of Delhi in WP (C) No. 7989/2013 titled as M/s News Broadcasters Association & others Vs TRAI
and other connected matters. The Hon’ble High Court of Delhi in its judgement dated 29.05.2026, as
amended on 03.07.2026 has dismissed the batch of writ petitions and ruled that the Rule 7(11) of the
Cable Television Networks Rules, 1994 and Regulation 3 of Ad-Cap Regulations constitute a
constitutionally valid exercise of regulatory power, striking a proportionate balance between broadcaster
rights and the public interest in efficient and fair use of broadcast spectrum.

2. Decision of the Central Government and justification for repeal

2.1 The Ministry of Information and Broadcasting (MIB), vide a Press Release dated
14.08.2026, announced the Government's decision to remove the 12-minute advertisement
duration cap for television channels prescribed under the CTN Rules, 1994. As per the press
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release, the ceiling was introduced in 2006, when there were only 62 television channels and the
principal distribution platform at that time was cable TV in analog mode with limited carriage
capacity which offered very limited choice to the consumers. Distribution has since been
completely digitised, with DTH, Cable TV, HITS and IPTV platforms now together carrying
300 to 500 channels or more, resulting in adequate competition and consumer choice in the
market. In view of the changes that have occurred in the TV broadcasting sector, the Ministry
felt the need to revisit the stipulations relating to advertisement duration. The sector is heavily
dependent on advertising irrespective of whether the channel is ‘pay’ or ‘free-to-air’. Further
there was a non-level playing field for traditional TV channels vis-a-vis digital media, where no
such stipulation on advertisement cap regulation exists. The Ministry had a view that there exists
adequate competition in the market and therefore decided to remove the advertisement duration
cap to enable fair competition and ease of doing business for the television broadcasting sector.

22 Consequent upon the said policy decision, MIB issued a Gazette Notification dated
21.08.2026, whereby sub-rule (11) of rule 7 of the CTN Rules, 1994 has been omitted.

23 Since TRAI’s regulations of 2012 and its amendment of 2013 was made to effectively
monitor and ensure compliance with the provisions of the CTN Rules, 1994, safeguarding the
quality of service and viewing experience of consumers, the continuation of a parallel cap and an
associated quarterly reporting requirement under these regulations, after withdrawal of the
ceiling by the Central Government, would perpetuate the very restriction that the Government
has decided to remove. Therefore, the Standards of Quality of Service (Duration of
Advertisements in Television Channels) Regulations, 2012 along with all orders and
directions issued thereunder, appears to be inconsistent with the CTN Rules, 1994. TRAI, in
accordance with its mandate, reserves the right to revisit the advertising limits in view of
consumer protection and quality of service.

Hence, in order to maintain consistency with the decision of the Central
Government, and in view of the omission of the Rule 7(11) of Cable Television
Networks Rules, 1994, prescribing advertisement duration cap, the Authority has
decided to repeal the Standards of Quality of Service (Duration of Advertisements
in Television Channels) Regulations, 2012 (15 of 2012) along with all orders and
directions issued thereunder.
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